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2010 NECBL Champions




The NECBL

TWELVETEAMS IN ALL SIXNEW ENGLAND




Historic Fraser Field, Built in 1940




North Shore Navigators Reach

= Navigator Fans

= 4,000 seat stadium with
concessions

= 21 Home games, plus NECBL
All-Star Game and exhibitions
against Team USA, Latin All-
Stars (top prospects from Latin
America) and Lynn Dominican
All-Stars

= With media coverage, nearly
500,000 viewer potential :

= Our website (NSNavs.com) had P
over one million hits during the e
summer of 2010, and averages
30,000 per month in the
offseason
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Why the North Shore Navigators?

Community Outreach

= Asa non-profit, our goal is to contribute over $100,000 to deserving non-
profits in shared ticket revenue. Our passion is to use the Navigators as a
platform to make a difference in Lynn and the North Shore.

Investing in the Future

= We are under new ownership this year that is committed to making the
Navigators a success on and off the field for many years to come. We have
hired a ticket sales staff and someone to promote sponsorships,
purchased a new ticketing system, and retained a consulting company
that owned the Texas Rangers.

Sports Marketing

= We host a captivated audience fo
channel; your message can be married to our entertainment. The game of
baseball, our national pastime, will create an emotional attachment to
your brand.



Naming Rights Options

Establish your company as a premier player on the
North Shore by becoming a naming rights partner.
Provide your company with the ultimate branding
by choosing a high-profile piece of inventory at
Fraser Field, where fans will associate your
company name and logo with each experience.

= Available Naming Areas

Left Field Picnic Area
Left Field Entry Plaza
Right Field Grass Hill
Ki ds’ Zone
Hall of Fame Club Area
Party Decks

Home Plate Plaza © Exc and Wendy Pt

www. digitalballparks.com




Unparalleled Visibility

NS Navigator Signage

= Forexposure to a captive audience, ballpark signage offers your company a
desirable method to reach potential customers year after year. From the
scoreboard to unique placements such as the foul poles, there are myriad
opportunities to | n-efmmdawaeeneys.hese Cc 0 mp
image-building forms of marketing are always in high demand and provide a
value and prestige for your business

Scoreboard Signage

= The central focal point of the ballpark is the scoreboard
Outfield Billboards

= One of the most highly sought after pieces of ballpark real estate, providing
direct/indirect viewing throughout the game and in media coverage

Specialty Signage
= Cup holders, dugout tops, on-deck circle



In-game promotions are an emotion-filled way to bring
your sponsorship to life by engaging in fan interaction,
excitement, and brand recognition for your company!
In-game promotions are remembered and spoken
about long after fans leave the ballpark, producing
goodwill and valuable word-of-mouth advertising for
your business. Whether
dizzy bat race, or trips to the mound, this interactive
fan experience will have all eyes focused on your
company name and logo every Navs game.




Game sponsorships with the Navs provide
your company with a platform to obtain
maximum exposure in a unique and creative
way. We can custom fit an event to match

your company’ s ma.
through giveaway items, entertaining acts
themes, and special events.

As the featured game sponsor, your company will receive:

Marketing exposure to thousands of fans inside and outside the
ballpark via media outlets

Pre-gameday marketing exposure to thousands of fans inside and
outside the ballpark through signage, web, TV, and print

Opportunity to display signage in the ballpark on gameday

PA announcements during the game to highlight your business
Opportunity to showcase your business through concourse
display and exit sampling

Opportunity for company representative to throw out first pitch

Tickets to the event to entertain staff, customers and colleagues



Ticket & Hospitality Options

= Ballpark Outing
= Company softball game on the field
= All-you-can-eat buffet

= Game tickets
= Company Picnic

= All-you-can-eat picnic buffet and game tickets —— .

= Special area of the ballpark for your company T —
= Party Deck Rental —

= Enj oy a game or an event n _gpe O
= Select from a variety of food and beverage optiog -

= Rental includes game tickets
= Navigator Season Ticket Options

= VIP (Behind Home Plate/Waiter Service)
= Field Box
= Premium
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Get In the Game!

To join the Navigators team, contact Joe McKane at
or 781.595.9400



mailto:jmckane@nsnavs.com

